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¥ Launch of Fycompa ¨  for the Treatment of Epilepsy in Europe
 In July 2012, Eisai received approval from the European Commission (EC) to market Fycompä  (perampanel) as an 

adjunctive treatment of partial-onset seizures in people with epilepsy aged 12 years and older. The drug launched in 
September in the United Kingdom, Germany, Austria and Denmark. Eisai received 
approval in the United States in October 2012, and is now preparing for launch there.

  Eisai deÞnes epilepsy as a therapeutic area of focus, for which it is currently marketing 
Zonegran̈ , Zebiniẍ  and Inovelon̈ . Through the addition of Fycompä , providing multiple 
treatment options, Eisai seeks to make further contributions to address the diversiÞed 
needs of, and increase the beneÞts provided to, epilepsy patients and their families.

¥ All Rights Pertaining to NDA Received from Arena Pharmaceuticals on 
Antiobesity Agent BELVIQ¨

 In July 2012, Eisai Inc., EisaiÕs U.S. subsidiary, received from Arena Pharmaceuticals all rights for the antiobesity agent 
BELVIQ̈  pertaining to the United States new drug application (NDA) that was approved in June. 

  Being obese may be accompanied by other comorbid conditions such as diabetes, hyperlipidemia and 
hypertension, and the increase in the obese population constitutes a major social problem in the United States, 
prompting Eisai to offer this new treatment option there in the Þeld of obesity management.

¥ Transformation to a New Global Production Structure
 In October 2012, Eisai substantially revamped its production structure. In the past, Eisai had shifted away from its 

supply-driven model to a model driven by demand, and had since been operating as Eisai Demand Chain Systems 
(EDCS) to carry out production activities aimed at increasing customer joy. The current reform involved a shift from its 
existing production management structure, which is based on manufacturing sites, to a new unit-based structure 
organized by product family. Through dedicated organizations, the new structure will unify the global management of 
common functions, such as quality assurance and managing contract manufacturing of products.

  Eisai aims to respond to diversifying customer needs in an era of rapid globalization to provide high-quality 
medicines at affordable prices and products that deliver customer joy. In doing so, Eisai will continue working to 
increase the beneÞts provided to patients and their families worldwide.
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