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To Shareholders

The script for our “human health 

care” logo was taken from the 

signature of Florence Nightingale. 

The “human health care” concept 

re�ects our commitment to viewing 

health care not only from the 

standpoint of the health care 

professional, but also from that of 

the patient. This commitment is 

inspired by Florence Nightingale, 

who devoted her life to caring for 

others, yet never lost sight of the 

importance of l istening to her 

patients.
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Haruo Naito
Director, President and CEO 

(Representative Executive Of�cer)

To Our Shareholders

�t��Consolidated net sales for the six-month period 
ended September 30, 2009, were ¥394,982 million 
(1.0% decrease year on year).

�t��Sales of Aricept, an anti-Alzheimer’s agent, 
increased to ¥156,019 million, up 2.3% year on year. 
Sales of Pariet (U.S. brand name: Aciphex), a proton 
pump inhibitor, decreased to ¥73,334 million, down 
11.2% year on year. Sales of oncology-related 
products decreased to ¥38,994 million, down 1.5% 
year on year.

�t��Despite the Company’s continued investment in 
R&D activities, operating income was ¥49,119 
million (5.5% increase year on year), and ordinary 
income was ¥45,197 million (3.6% increase year 
on year). Net income increased 7.7% year on 
year, to ¥30,922 million, as a result of improved 
ef�ciency in the use of SG&A expenses.

�t��As a result, basic earnings per share for this period 
came to ¥108.54 (up ¥7.76 from the same period of 
the previous �scal year).

Overview of Consolidated Financial Results

(Figures are rounded.)

I thank you sincerely for 
your ongoing support. Here, 
we provide an overview of 
the Company’s operating 
performance during the �rst 
half of the �scal year ending 
March 31, 2010.
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Research topics including stage-up or area-expansion during the second quarter were as follows.



TopicsProduct Creation

Major Alliances and Agreements

�t���&�J�T�B�J���4�J�H�O�T���-�J�D�F�O�T�F���"�H�S�F�F�N�F�O�U���X�J�U�I���#�J�P�D�P�N�Q�B�U�J�C�M�F�T��


